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In order to make the series more accessible to readers not fluent in German, the English section of defined as surveys in a clearly defined area.
However, there are also various other surveys and research methods with the name test market that we will not discuss in this paper. For this expertise we will not discuss test markets such In the following parts of this expertise we will concentrate on the specific characteristics of test markets as described above.
The basic research questions for test markets are -the prospective evaluation of market success for launched or relaunched products and services and -the influence of marketing and media on product purchases -under "real market conditions" and -comparison between the test market and the total market.
Test markets are one instrument among others in product development process. The industry will never use the results from a test market as the only criterionn for decisions. One should keep this in mind when one has access to data from test markets.
There are different stages in the product development cycle where market research helps to optimize the launch to market (e.g. focus groups for concept and packaging tests, standardized procedures to evaluate an adequate market price etc.) The last step before launch to market is very often the launch in a test market.
Test markets in Germany -relevant cases
There are only few generally accessible information about these test markets in Germany. We believe that these three one are relevant for this expertise. However the IP test market in Friedrichshafen is not a public service. Deutsche Telekom has set up this test market to improve its competitive position in the IP market.
Conclusions and recommendations
Changes in social and economic life are complex processes. In test markets this complexity is or the prices of products, influence of the media on consumer behaviour 
Data access to existing test market data
The access to existing test market data has three major obstacles. Market research institutes and clients are owner of the data. In many cases more then one client is involved in the project. Data protection and anonymisation is necessary not only on a respondent level but also on other entities of the database like stores, products, producers of the products etc. The
RatSWD could give assistance to adapt rules for data protection and anonymisation for the case of test market data.
In the case of IP test market Friedrichshafen the RatSWD could contact the TICC institute at Zeppelin University Friedrichshafen for further collaboration.
Initiative to establish test market quality guidelines and transparency for Germany
Test markets have specific sampling requirements. It is difficult for the users of data to decide whether a test market is a "best practice"-sample or not. On the one hand it is necessary to establish a test environment under controlled conditions on the other hand the results from a test market should be transferable to the real world. Because a test market has multiple "entities" a representative population sample will not meet the needs for the test market.
Additional information -like infrastructural information about the town/region where the test market is located -could help to improve the value of a test market sample. Perhaps it is useful to discuss the problem in the context of "representative sampling beyond 6 See Acxiom (2004). Also Acxiom Deutschland offers similar data especially to direct marketing.
demographics". The RatSWD could suggest a project of official statistics, scientific community and commercial market research with the objective to develop quality guidelines and transparency for German test markets.
